Corpo Nacional
de Escutas

Acampar com
Smartphones?



Enquadramento

* O uso das tecnologias sera benéfico como suporte as atividades
escutistas fora da sede?

* Deveremos limitar o uso de tecnologias em acampamento?

* Fara sentido proibir o uso de tecnologias em atividades
escutistas?

* Quais as potencialidades que as tecnologias podem trazer para
as atividades escutistas?

* Usar tecnologias podem limitar a criatividade tao necessaria
para a aplicacao do método em acampamento?

e Seremos obrigados a deixar usar smartphones em
acampamento por causa dos encarregados de educacao?



Organizagao da Sessao

. Apresentacao / Introducao

. Rapida visao do mundo atual
. Discussao de topicos

. Sugestoes de trabalho

. Mensagem final / Recomendacoes



O mundo atual

w8 DIGITAL AROUND THE WORLD IN 2018

2018 KEY STATISTICAL INDICATORS FOR THE WORLD'S INTERNET, MOBILE, AND SOCIAL MEDIA USERS
TOTAL INTERNET ACTIVE SOCIAL UNIQUE ACTIVE MOBILE
POPULATION USERS MEDIA USERS MOBILE USERS SOCIAL USERS

7.593 L4.021 3.196 5.135 2958

BILLION BILLION BILLION BILLION BILLION
URBANISATION: PENETRATION: PENETRATION: PENETRATION: PENETRATION:
55% 53% 42% 68% 39%

We Are Social

Digitalizacéo no mundo https://www.slideshare.net/wearesocial/digital-in-

2018-in-southern-europe-part-1-west-86864268
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O mundo evolui...

M8 ANNUAL GROWTH

2018 YEAR-ON-YEAR CHANGE IN KEY STATISTICAL INDICATORS

INTERNET ACTIVE SOCIAL UNIQUE ACTIVE MOBILE
USERS MEDIA USERS MOBILE USERS SOCIAL USERS

+7% +13% +4% +14%

SINCE JAN 2017 SINCE JAN 2017 SINCE JAN 2017 SINCE JAN 2017
+248 MILLION +362 MILLION +218 MILLION +360 MILLION
o UG SAMARVIER: KEMOS AL VSIS MOBLE COMA INTEITICENGE. COOCLE ERCSSON KEMOS ALY CROWIN CATA WE ARESOOILS HOOTSTE S DI TALI 2077 REPOR G Hootsuite argldl

We Are Social

Crescimento da digitalizagao no mundo https://www.slideshare.net/wearesocial/digital-in-

2018-in-southern-europe-part-1-west-86864268
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O mundo atual

élAN MOBILE CONNECTIVITY BY REGION

THE NUMBER OF MOBILE CONNECTIONS COMPARED TO POPULATION (NOTE: NOT UNIQUE USERS)
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We Are Social
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Portugal atualmente

w8 DIGITAL IN PORTUGAL

2018 A SNAPSHOT OF THE COUNTRY’S KEY DIGITAL STATISTICAL INDICATORS

TOTAL INTERNET ACTIVE SOCIAL UNIQUE ACTIVE MOBILE
POPULATION USERS MEDIA USERS MOBILE USERS SOCIAL USERS

10.31 7.73 6.60 8.11 .70

MILLION MILLION MILLION MILLION MILLION
URBANISATION: PENETRATION: PENETRATION: PENETRATION: PENETRATION:
65% 75% 64% 79% 55%

O s e SRl e Tt he.  ® Hootsuite @re

We Are Social

Digitalizacao em Portugal https://www.slideshare.net/wearesocial/digital-in-

2018-in-southern-europe-part-1-west-86864268
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Portugal também evolui...

w8 ANNUAL DIGITAL GROWTH

2018 YEAR-ON-YEAR CHANGE IN KEY STATISTICAL INDICATORS

INTERNET ACTIVE SOCIAL UNIQUE ACTIVE MOBILE
USERS MEDIA USERS MOBILE USERS SOCIAL USERS

+7% +8% +6% +10%

SINCE JAN 2017 SINCE JAN 2017 SINCE JAN 2017 SINCE JAN 2017
+533 THOUSAND +500 THOUSAND +451 THOUSAND +500 THOUSAND
° UG SAMARVIER: KEMOS AL VSIS MOBLE COMA INTEITICENGE. COOCLE ERCSSON KEMOS ALY CROWIN CATA WE ARESOOILS HOOTSTE S DI TALI 2077 REPOR G Hootsuite argldl

We Are Social

Crescimento da digitalizagao em Portugal https://www.slideshare.net/wearesocial/digital-in-

2018-in-southern-europe-part-1-west-86864268
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Portugal atualmente

M8 DEVICE USAGE

2018 PERCENTAGE OF THE ADULT POPULATION* THAT CURRENTLY USES EACH KIND OF DEVICE [ SURVEY-BASED]
MOBILE PHONE SMART LAPTOP OR TABLET

(ANY TYPE) PHONE DESKTOP COMPUTER COMPUTER

4% 67% 63% 32%

TELEVISION DEVICE FOR STREAMING E-READER WEARABLE
(ANY KIND) INTERNET CONTENT TO TV DEVICE TECH DEVICE

=

96% 7% 1% 4%

SOURCE: GOO INSUMER BAROMETER, JANUAR IRES BASED ON RESPON ASURVEY. *NOTE DATA REPRESENTS ADULT RESPONDEN
@ DURCE: COOGLE OO VETER, JANUARY 2018 FGLRES BASED ON RESPO JRVEY. OTE DATA REPRESENTS ADUT RESPONC GHootsunte am;-:m|

We Are Social

Tipos de equipamentos utilizados em PT https://www.slideshare.net/wearesocial/digital-in-

2018-in-southern-europe-part-1-west-86864268
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Portugal atualmente

Mool SMARTPHONE LIFE MANAGEMENT ACTIVITIES

2018 PERCENTAGE OF THE TOTAL POPULATION USING A SMARTPHONE TO PERFORM EACH TASK [SURVEY-BASED]
USE THE ALARM MANAGE DIARY CHECK THE TRACK HEALTH, DIET,

CLOCK FUNCTION OR APPOINTMENTS WEATHER OR ACTIVITY LEVELS

52% 23% 26% 2%

TAKE PHOTOS CHECK READ E-BOOKS MANAGE LISTS
OR VIDEOS THE NEWS OR E-MAGAZINES (E.G. SHOPPING, TASKS)

20% 4% 10%

8 RVEY. "NOTES: DATA BASED ON SURVEY

we

® Hootsuite: are. |

We Are Social

Utilizagao de Sma rtphones em PT https://www.slideshare.net/wearesocial/digital-in-
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Portugal atualmente

w8 TIME SPENT WITH MEDIA

2018 SURVEY-BASED DATA: FIGURES REPRESENT RESPONDENTS' SELF-REPORTED ACTIVITY
AVERAGE DAILY TIME AVERAGE DAILY TIME AVERAGE DAILY TV VIEWING TIME AVERAGE DAILY TIME
SPENT USING THE SPENT USING SOCIAL (BROADCAST, STREAMING SPENT LISTENING TO
INTERNET VIA ANY DEVICE MEDIA VIA ANY DEVICE AND VIDEO ON DEMAND) STREAMING MUSIC

&

6H31M 2H1OM 2H34M OHL1M

SOURCE: GLOBAIWEBINDEX ASED ON A SURVEY NTERN > Ay
e NOTE: TIVE SPENT USING SOGAL MEDIA INCL AL NETWORKS ASWELL A6 MESSENGERS / CHAT APE QHootsmte ¢.mca=mI

We Are Social

Tempo gasto com media em PT
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Portugal atualmente

o8 WEEKLY ONLINE ACTIVITIES BY DEVICE

2018 PERCENTAGE OF THE TOTAL POPULATION* ENGAGING IN EACH ACTIVITY AT LEAST ONCE PER WEEK [SURVEY-BASED)]
USE A SEARCH VISIT A SOCIAL PLAY WATCH LOOK FOR PRODUCT

ENGINE NETWORK GAMES VIDEOS INFORMATION

SMARTPHONE: SMARTPHONE: SMARTPHONE: SMARTPHONE: SMARTPHONE:

% % % % %
41% 47% 9% 35% 17%
COMPUTER: COMPUTER: COMPUTER: COMPUTER: COMPUTER:

45% 40% 11% 32% 20%

SOURCE: GOOGLE CONSUMER BAROMETER, JANUARY RES BASED ON RESPON ASURVEY. *NOTES: DATA BASED ON SURVEY - we
0 GESPONSES FROMAOLLY IERNET USERS O:PEASE SEE T NOTES AT THE G40 OF T E5ORT G MORE N ORUATION ON COOGiS @Hootsunte“ are.

social

We Are Social

Atividades Online em PT https://www.slideshare.net/wearesocial/digital-in-

2018-in-southern-europe-part-1-west-86864268
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Portugal atualmente

M8 MOBILE ACTIVITIES

2018 SURVEY-BASED DATA: FIGURES REPRESENT RESPONDENTS’ SELF-REPORTED ACTIVITY

PERCENTAGE OF THE PERCENTAGE OF THE PERCENTAGE OF THE PERCENTAGE PERCENTAGE OF THE
POPULATION USING POPULATION WATCHING  POPULATION PLAYING OF THE POPULATION POPULATION USING
MOBILE MESSENGERS VIDEOS ON MOBILE GAMES ON MOBILE USING MOBILE BANKING = MOBILE MAP SERVICES

59% 52% 39% 25% 48%

SOURCE: &+ BAIWEBIN X ASED N A SURVEY 4 N > Al . we
@ SOUROR: CLOBAWESNOEX 2.6 03 201 BASED ON 4 RVEY OF WIERMET USERS AGED @Hootsunte“ are

social

We Are Social

Atividades mobile em PT
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Portugal atualmente

vl MOST ACTIVE SOCIAL MEDIA PLATFORMS

2018 SURVEY-BASED DATA: FIGURES REPRESENT USERS’ OWN CLAIMED / REPORTED ACTIVITY

YOUTUBE
FACEBOOK
FB MESSENGER
WHATSAPP
INSTAGRAM
SKYPE
GOOGLE+
PINTEREST
LINKEDIN
TWITTER
SNAPCHAT
TUMBLR

@ SOURCE: GLOBAIWE BINDEX :

> 0OCIUl — index
40%
39%
2%
17%

AGED 1444 NOTES: DATA FOR PLA WITH AN ASTERISK
At DT o AGE ADVISORY:

Social media mais usados em PT

66%
65%
51%

. SOCIAL NETWORK

MESSENGER / CHAT APP / VOIP

we

® Hootsuite" are. |
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Portugal atualmente

v PROFILE OF FACEBOOK USERS

2018 A BREAKDOWN OF THE COUNTRY’S FACEBOOK'S USERS BY AGE AND GENDER, IN THOUSANDS

AGE TOTAL FEMALE MALE
794 TOTAL 6,600,000 51%  49%
75] 13-17 250,000 2% 2%
. FEMALE 7‘” 18- 24 1,200,000 9% 10%
MALE P 1,500,000 11% 11%
3544 1,500,000 12% 11%
560 45 - BY 1,100,000 8% 8%
508 55 - &4 640,000 5% 4%
65+ 410,000 3% 3%
356
284
94 213
) ) .
13-17 18 -24 25 - 34 35 - 44 45 - B4 55 - 64 65+
YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD
0 SOURCE: EXTRAPOLATION ACEBOOK DATA, JANUAR NOTES: A LLMAN NSET TABLE WS ORIGINAL VALUE U H t t
T L e e ootsuite- c,q,

We Are Social

Perfil da utilizadores FB em PT
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O que procuram os portugueses

Yl TOP GOOGLE SEARCH QUERIES IN 2017

2018 RANKING OF THE TOP SEARCH TERMS ENTERED INTO GOOGLE'S SEARCH ENGINE THROUGHOUT 2017
01 FACEBOOK 100 11 GMAIL 24
02 YOUTUBE 43 12 TEMPO 20
03 PORTUGAL 40 13 NOTICIAS 15
04 GOOGILE 38 14 FINANCAS 12
05 PORTO 32 15 BENFICA 11
06 TRADUTOR 30 16 NOS 11
07 METEOROLOGIA 29 17 MAPS 11
08 HOTMAIL 28 18 RECORD 11
09 SAPO 26 19 ABOLA 10
10 OLX 25 20 JOGOS 9
@ COMONEED 1O THE SEARCH VORI  TOD O {100 BOEXOF 50 MEARS THAT THE OLERY HECENED 0% OF THE SSARCHVOUE CETHE TOD LYY, G Hootsuite" g";gld

We Are Social

Top pesquisas Google em PT
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O que procuram os portugueses

8 ALEXA’S RANKING OF TOP WEBSITES

2018 RANKINGS BASED ON THE NUMBER OF VISITORS TO EACH SITE, AND THE NUMBER OF PAGES VIEWED ON EACH SITE PER VISIT

# |WEBSHE TIME | PAGES # EWEBSII'E TIME PAGES

01 GOOGLE.PT 6M 158 10.46 1 TWITTER.COM 6M21S 3.21

02 YOUTUBE.COM 8M 188 4.79 12 ABOLA.PT 12M 128 4.33

03 GOOGLE.COM 7M 328 8.56 13 GEARBEST.COM 5M 058 4.75

04 FACEBOOK.COM 10M 218 4.00 14 IMDB.COM 3M 308 AL

05 SAPO.PT 6M 59S 3.56 15 CGD.PT 6M 58S 6.00

06 LIVE.COM 4M 03S 3.41 16 BET.PT 1M B5S 1.62

07 REDDIT.COM 16M 46S 10.056 17 RECORD.PT 9M 56S 3.12

08 WIKIPEDIA.ORG 4M 16S 3.31 18 YAHOO.COM 4M 028 3.61

09 OLX.PT 10M 418 9.45 19 LINKEDIN.COM M 19§ 4.19

10 INSTAGRAM.COM BM 23S 3.34 20 BONGACAMS.COM 4M 228 2.03
SOURCE: ALBXA, JANJARY 2018, NOTES: ' TIE' REPRESENTS TIME SPENT ON SITE PER DAY, ‘PAGES REPRESENTS NUMBER OF PAGE VIEWS PER DAY. ALEXA IATION OF AVES : - we

@ Ee it e e e e o e BN HootsOie o5

We Are Social

Ranking websites visitados em PT
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O ANTES e o DEPOIS

Before the Internet | Now
—abm b

| said "turn left’ but
you just carried on
driving...

We missed the turning
way back there, wgy
didn t you tell me:

Orientacao

Nivene Judeh // 2017
https://www.poundstopocket.co.uk/pound-

place/life-before-the-internet/
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O ANTES e o DEPOIS

Before the Internet

Come back
in 2 days
and your
prints will
be ready.

’
R

Fotografar

Mum: Looks fun! Is it
cold there? Love you XX

Nivene Judeh // 2017
https://www.poundstopocket.co.uk/pound-

place/life-before-the-internet/
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O ANTES e o DEPOIS

" 4

Processing
Laboratory

PRESS

Gudak "W

24 shoots for every 12hrs available random lightleak filters!
Wait up Full=3days after you finish your roll to develop

Development process will not start unless you finish the roll @
There is no PREVIEW!! Believe your Instinct!! Have fun!! , B
Brought to you by Screw—bar.com

Do not open
Ne pas ouwr
o abrir

Fotografar para saudosistas!



O ANTES e o DEPOIS

Before the Internet

I'm telling you,
Bern is the capital
of Switzerland!

See, | told you!

-
:“ Fil‘\*f_

-

it 1S Bern, | knew it!

(o)

Nivene Judeh // 2017

Acesso é informacao https://www.poundstopocket.co.uk/pound-

place/life-before-the-internet/
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O ANTES e o DEPOIS

Before the Internet

BEEP!
BEEP!

Now

[ R —
L L r
<
<'\ Mam
4 Il
Missed train,

‘ No worries@

Love you

Comunicar com os proximos

Nivene Judeh // 2017
https://www.poundstopocket.co.uk/pound-

place/life-before-the-internet/
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O ANTES e o DEPOIS

Before the Internet

Don't you
want me, baby?

Dont you want
me ohhhhh

Audio-visuais Nivene Judeh // 2017

https://www.poundstopocket.co.uk/pound-

place/life-before-the-internet/
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O ANTES e o DEPOIS

Before the Internet Now

Ok, if you look
at the charts
YOU can See...

| can hear you, but /

Can you hear me? | cant see you.

Oh, | think we
lost Sarah?

Reunir

Nivene Judeh // 2017
https://www.poundstopocket.co.uk/pound-
place/life-before-the-internet/
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Educar no mundo atual

* Impossivel contrariar as tendéncias do mundo atual, preferivel
Saber Viver com E|aS e tirar partido diSSO (ex. carro sem condutor)

* Educacao para o “mundo real”
* Fomentar uma utilizagao positiva da tecnologia

* Preparar o futuro: vai ser moldado pela tecnologia, a uma
velocidade crescente

* Nao substituir a relacao pessoal!



Escutismo e tecnologias

* Escutismo: espaco de aprendizagem, também nas tecnologias
* Enquadramento unico para aprender (também) com o erro!

* Experimentar o Método Escutista com instrumentos digitais:
como fazer?

» Saber também lidar com a falta da tecnologia: que fazer sem
bateria ou em offline?

* A importancia da tecnologia na vida de uma patrulha:
‘/ Fe rramentas (ex. respostas WhatsApp)
v' Jogos

v' Outros?



Outros desafios a ter em conta

* A sobrevivéncia do adulto no mundo digital (e também juvenil)

* Mais regulamentos? Nao!

—Orientacgoes e incentivar o jovem a definir as regras individuais ou de
grupo
— Limitar o uso
e Seguranc¢a: Escutismo movimento seguro
* Relagao de confianga com os pais

* O custo, a obrigatoriedade de ter, o risco de perder ou danificar

» Adaptar as ideias em func¢ao da idade/maturidade do escuteiro



Momento interativo!

Sugestoes de trabalho no Escutismo:
como aplicar o Método Escutista em
ambiente digital?



Necessidades Basicas

A nova piramide de Maslow

Paolo De Caro
https://likehumans.wordpress.com/2015/09/17/n
ew-maslows-pyramid-and-how-to-adopt-digital-at-

work/
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Disclaimer

Os conteudos desta apresentacgao
foram criados por terceiros e
descarregados da Internet!

Agradecimento ao Nelson Pimenta (RR) pela inspira¢cao nas Jornadas
de Comunicag¢ao 2018, Fatima



Recomendacoes

I”

e Educar para o “mundo rea
* Incentivar utilizacao positiva da tecnologia

* Explorar o online e preparar o offline

* Desafio: descobrir o Método Escutista no mundo digital
* Regulamentos nao, regras e orientagoes sim!

* Escutismo movimento seguro

* Atencao a relacao pessoal, custos, danos em atividade
* As vossas?

 Acampar com smartphones? SIM!



Conclusao

its nol what

s what Hhe
V3eR AOCS‘ with if.

@\w a\

Hugh MacLeod "GapingVoid*“



https://www.gapingvoid.com/

Obrigado!
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